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General Web Design Articles Part 3 

Five Ways to Give Your Web Site a Big-Company Look and Feel (by Alexandria K. Brown) 

We all DO judge a book by its cover, and the same saying goes for Web sites. I’ve seen many 

entrepreneurs offer great information on their Web pages, but compromise their image 

dramatically with a few amateur mistakes that can be VERY unforgiving. 

If you want to attract high quality clients and customers, and convey that you’re a legitimate, 
credible, and sought-after business, these five points are a great launching pad to give your 

site that "big company" look and feel. 

1. Start with a high-quality LOGO. 

The one your kid created for you doesn’t count! I’m talking about paying a designer to do 

one for you, and it doesn’t have to cost in the thousands. If you don’t have much of a budget, 

consider the following options: 

For my E-zine Queen site, I used an online logo service called "1800MyLogo" 
www.1800mylogo.com. At the time they charged only $199 to design a professional logo 

based on my business, style, and personal preferences. The whole process only took about 

two weeks and was conducted entirely over the Web. (To see the final result, take a quick 
peek at www.ezine-queen.com) 

I’ve also heard good things about www.gotlogos.com, where you can get a quick Web 

site logo for only $25! 

2. Get your own business DOMAIN NAME. 

It’s just a fact that folks will feel safer shopping at a site with its own domain name. For 

example, if you were shopping online for a circular saw, would you be more likely to 

purchase from a hardware site called "www.bobshardware.com" or the one whose URL is 

"www.geocities.com/3339/bobshardware?" (This is a fictional example, by the way.) 

Having your own domain name implies you’re a "real" company, and not Uncle Bob 

working in his kitchen at night (even though you my very well be). There are several 

"bargain basement" places to buy domain names, but the two most popular and credible 
are still: www.register.com www.networksolutions.com 

3. Get (and USE) a business E-MAIL ADDRESS. 

Nothing screams "amateur" like sending out professional e-mail from a handle like 

"fuzzybear4u@hotmail.com." Once you get a domain name for your Web site, have your 

hosting company set up a professional e-mail alias for you. 

Let’s go back to Bob, for example. Suppose Bob’s e-mail has always been 

"BobSmith0002@earthlink.net." Now that he has his own domain name, he can instead use 

"bob@bobshardware.com". He still KEEPS his Earthlink address, because that’s where 

http://www.1800mylogo.com/
http://www.ezine-queen.com/
http://www.gotlogos.com/
http://www.register.com/
http://www.networksolutions.com/
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he’ll actually receive his mail. But he should only GIVE OUT the new one on his Web site, 

business cards, etc. 

If you use Outlook Express or a similar e-mail program, you can set it up so that your e-

mails ONLY show your e-mail alias and NOT your personal e-mail address. (To do this in 

Outlook Express, go under the "Tools" menu. Then choose "Accounts." Then select the 

account you use, and click "Properties." Enter your e-mail alias in both the "e-mail address" 

and "reply address" fields.) 

4. Get a professional-looking Web site DESIGN. 

This can mean either hiring a designer to do a custom site for you, OR designing it yourself. 

Unless you’re both trained extensively in HTML and have a background in design, it’s well 

worth the money to hire someone. 

Find prospective designers who work with small businesses, ask to see samples of 

their work, and be upfront about your budget. If their rates are higher than you can 

afford, ask them if they have any pre-designed Web site templates they can just 

insert your information in, cutting down tremendously on design time and cost. 

If you do want to put together your own site, check out the "corporate" section of 
www.freewebtemplates.com for several neat designs you can use at no charge. (TIP: 

Avoid the ones with colored backgrounds; they’ll make it more complicated for you, and 

your text will be harder to read.) 

Whatever design you choose, make it CONSISTENT on every page of your site, by using 

the same design elements such as borders, fonts, and colors. 

5. Tell us WHO YOU ARE and HOW TO REACH YOU. 

Most of us (and rightfully so) are leery of purchasing online from a company we’ve never 

heard of before. To alleviate our fears, put contact information on every page if you can, 

with a physical mailing address, phone number, and e-mail address. 

If you’re uncomfortable posting your home address, lease a box at a mailing and shipping 

center and use that address. Avoid using "P.O. box" in your address if possible, which can 

appear suspicious. Real companies have real addresses! 

Also, get a toll-free number if you can — it really says "big company." I got mine from my 
long distance provider, 1Com www.1cominc.com, because they charge no setup fee or 

monthly fees — I only pay for the incoming calls at my usual great long distance rates. 

 (c) 2002 Alexandria K. Brown ABOUT THE AUTHOR Copywriter and consultant Alexandria Brown's FREE biweekly e-zine, "AKB 

MarCom Tips," gives how-to tips on creating compelling Web sites, brochures, and e-zines. Learn easy ways to "write to sell" and 

attract new customers today! Subscribe now at www.akbwriting.com or via AKBMarCom-On@lists.webvalence.com 

 

http://www.freewebtemplates.com/
http://www.1cominc.com/
http://www.akbwriting.com/
mailto:AKBMarCom-On@lists.webvalence.com
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How To Create Your Logo (by Granny's Mettle) 

For a businessman, image is everything. Big companies invest a lot to have an attractive, 

dynamic, eye-catching image to brand their identity. These eye-catching visuals are 

commonly known as logos. 

A logo is a name, symbol or trademark of a company or organization, made up of text or 

symbols arranged to convey a distinct and unique message. It leaves a greater and lengthier 

impact than words alone that's why it is the simplest and most direct way of promoting one's 

business. On the web, a well-defined and thought-of logo decides whether your site is worth 

browsing. It is literally the first piece of graphics that visitors see, that's why it is important to 

make that moment count. 

Text or Symbol Logos 

There are two types of logos: the text logos and symbol logos. 

A text logo is made up of words and type fonts. Type fonts usually come in all shapes and sizes. 

Different strokes make impressions to different folks. A thick font may convey strength and 

power; while a script font can say that you’re a person of elegance and austerity. On the other 

hand, a slanted typeface expresses movement and motion. 

Hence, your very own company name may be created as a company logo. Provide a type font 

that displays your intended qualities and your all set. 

A symbol logo uses an image or illustration to convey an actual or abstract representation of 

your business. It is less direct than text. However, because of its ambiguity, symbols often 

leave an open space for a wider and much different interpretation of what the business is 

about. Symbol logos may either take on a company name, or create an entirely new symbolic 

meaning. 

A classic example is Nike's "swoosh" logo. People did not originally associate it with the 

company. But because of its corporate rise and ubiquitous presence, people have grown to 

associate the "swoosh" to Nike. McDonald's golden arches have also developed its own 

identity. 

Another option is to combine text and symbols to create your company logo. It could be a 

brief amount of text, or sometimes an abbreviation. Just remember to make the two elements 

compliment each other and provide the extra clarity to what your company wants to get across 

its target audience. 

The Color of Your Logo 

Color also has a lot of impact to the overall appearance of your logo. Colors can help you 

make a positive image or convey a wrong perception. They do influence your audience, and 

before a visitor would ever read your content, color would be the primary element that would 

attract him/her to your logo. 
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There are many choices to consider when deciding on the corporate logo that best 

exemplifies your image. However, you should also bear in mind that your logo is not only for 

you but also for your target audience. How your audience will perceive your logo is more 

important. 

When deciding the logo that best describe your company and business, there are many 

choices to consider. Whether you choose to use text or symbols, or both, it's how your 

audience react to your logo that is important. 

Here are a few suggestions on how you could make your logo work for you: 

 The logo should be compatible with your image. Your logo should be compatible to the 

image you want to project. If your business is in the financial or legal industry, you will 

probably want a logo that is conservative in design and color. Maroon, dark teal and navy 

blue are popular color selections for projecting a conservative image. 

On the other hand, if you are an artist, or connected with a high-tech computer company, you 

may opt for a logo that speaks of a more abstract and contemporary element. Different shapes 

and symbols are good choices for an abstract look. Using black and white for colors also 

provide a contemporary look and feel to your design. 

The logo should be simple and straightforward. Your logo should be straightforward to avoid 

confusion in your message. It should be simple because people often process an image in 

their mind more readily than words alone. 

Another reason for your logo to be simple is that you would have an easier time later to resize 

and recolor it for various design purposes. The simpler your logo, the easier it is for you to 

re-structure. Keep various sizes of your logo, a web version and a print version. Even a black-

and-white version. Always plan ahead. You may never know when or where your business 

will expand in the future. 

 The logo should be unique and easily recognized. Your company needs a unique logo 

because: 1. it is a visual representation of your company and business; and 2. to avoid 

violating any copyrights or trademarks. 

Your logo is a visual representation of your company so whoever sees it will be able to 

associate its design with you and no one else. Hence, to avoid being confused with your 

competitor or being branded as unimaginative, use an image or typeface that is not too 

common. Avoid using a piece of clipart that you know can also be used by other people. Invent 

and innovate. That's the only way for you to stand out. 

You would also want to have a unique logo to avoid violating any copyrights or trademarks of 

other companies. If you happen to have an almost similar logo to another company, it is best 

to modify or redesign the whole logo. It goes without saying that a stitch in time saves nine. 

What it would cost you now would be very small compared to what you will be paying for 

damages and expenses when you wind up in court later for violating copyright laws. 

It is also in your best interest to have a simple and unique logo so that visitors will easily 

remember your logo. If people will frequently visit your web site, chances are people will 
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associate your logo with your company. When done properly, a company's logo will go a long 

way to make a brand name for you that stand out from the rest. 

Granny's Mettle is a 30-something, professional web content writer. She has created various web content on a diverse range of 
topics, which includes digital printing topics, medical news, as well as legal issues. Her articles are composed of reviews, 
suggestions, tips and more for the printing and designing industry. 

Her thoughts on writing: "Writing gives me pleasure… pleasure and excitement that you have created something to share with 
others. And with the wide world of the Internet, it gives me great satisfaction that my articles reach more people in the quickest 
time you could imagine." 

On her spare time, she loves to stay at home, reading books on just about any topic she fancies, cooking a great meal, and taking 
care of her husband and kids. 

For comments and inquiries about the article visit www.ucreative.com artilces@ucreative.com 

FREE eBook - Web Site Construction Tips 

 

Herman Drost is an experienced and certified Web Site Designer. In this eBook, he shares his 

most important Web Site building tips, from whether you should build a Mini Site or Content-

based Web Site, and how to create an effective navigation structure, to how to write effective 

sales copy and earn passive income online. 

Contents: 

• Seven Effective Ways to Build Your Own Web Site 

• How To Build A Web Site That Sells 

• How to Build an Ecommerce Web Site 

• How to Avoid Sloppy Web Site Copy 

• How to Redirect a Web Page Using a 301 Redirect 

• Create a Google Sitemap for your Web Site 

• How to Add a Search Engine to Your Site 

• How To Reduce Web Hosting Bandwidth 

• Web Site Redesign - From Stagnation to Rejuvenation 

http://www.ucreative.com/
mailto:artilces@ucreative.com
http://bucarotechelp.com/design/general/images/constips.pdf
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• How to Transfer Your Web Site to Another Host 

• Plus much more! 

Many professional Web designers want to keep this important information secret, but 

Herman Drost posts his clearly written articles on his Web site and shares this all over 

the Web for free. Whether you plan to build your Web site yourself, or hire an 

experienced Web designer, Herman Drost is there to help. 

A Beginner's Guide to Setting Up a Successful Online Store (by Mukesh) 

Online selling is by no means a simple task. To sell products online not only requires making 

use of high end marketing strategies but also involves lots of planning. This article is meant 

for those of you who intend to start an online store. It is intended to give you a fair idea of what 

you would need to do and what you need to avoid while planning an online selling business. 

The following are the various steps that you would need to take in order to open a 

successful online store 

1. Designing a website that sells 

The first most important aspect of online selling is to have a professional looking website 

that is designed to sell. You can go about creating the website from code up using web 

designers or simply go for readymade website templates. If you are purchasing website 

templates, be sure to go for templates that are professionally designed and have the option 

of shopping carts. Buying templates from providers who offer allied services like template 

customization, web hosting; SEO etc would be even better. Some template providers like 

"buytemplates.net" offer allied services irrespective of where you actually purchased the 

template from. To get a rough idea of how your site should be designed you can take hints 

from successful online stores like ishopage.com, gap.com and bestbuy.com. 

2. Hosting your store online 

There are many factors that you need to take into consideration before selecting your web 
host when it comes to online selling. Some of the major factors are discussed as follows. 

a. Secure servers 

Firstly you got to make sure if your web host offers you with SSL encryption which is very 

important for secure money transactions online. Most web hosting companies would 

offer you with SSL secure server facilities along with a regular package whereas a few 

would charge you an extra amount for the service. 

b. Up time guarantees 

Your business is only as good as it remains online. Make sure to go for web hosting 

service providers who promise you an uptime guarantee of 99%. Also check to see as to 

how they back up their data and what kind of back up systems they have in place in case 

of emergencies. 
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c. Private CGI-BIN 

A CGI-BIN directory is a location on your web server where you can upload your binary 

scripts or interactive programs. This is very important for payment processing and 

shopping cart management. So be sure that the hosing company gives you a private CGI 

BIN directory. 

d. Web logs and web statistics 

Web logs and statistics are vital for your online business. Studying the web logs can give 

you much needed information about your customers and your sales records. 

Understanding your customer behavior can help you retain customers and attract new 

customers. 

e. Customer support 

Get as much information about the hosting company's support policies and the type of 

support they offer. Go for web hosting companies that offer 24/7 customer support. 

f. References 

Most web hosts promise you lots of goodies but may not live up to it. Make sure to test 

the web host's credibility by asking them for references. The existing customers of the 

hosting company can give your firsthand information on the service that you can expect 

to get. 

In addition to this you should also look for services that offer you MySQL database and 

PHP scripting, unlimited emails and a minimum space of 10GB. 

3. Deciding on shopping carts 

If you are selling more than a handful of products then having a shopping cart on your site 

is a good idea. You have three major options of getting yourself an online shopping cart. 

First one is buying a shopping cart software program; the second is using services of an 

ASP and the third is programming it yourself. 

Your best option as a beginner would be to go for ASP services. These services are cheap 

and come with flexible options. As time passes and you online business develops, you can 

hire programmers to design yourself a customized shopping cart or buy shopping cart 

software programs that can be set up in your server. Some good ASP's that offer shopping 
cart services are SecureNetShop and GoEmerchant. 

Shopping cart software programs are a costly option for beginners and can cost you 

anything between $ 150 - $ 800. Some good shopping cart software programs are 
shopfactory and storefront One more option as already discussed above is making use of 

ecommerce website templates. These ecommerce templates have pre-installed shopping 

cart systems and can help you set up a store in minutes. Some of these template providers 

also offer template customization services that would allow you to get your ordinary 

templates in selling modules. 

http://securenetshop.com/
http://goemerchant.com/
http://shopfactory.com/
http://strorefront.net/
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4. Deciding on how to accept payments 

No matter what the speculation, credit cards are still the best way to accept payments. So 

make sure that your online business has facilities to accept credit cards. There was a time 

when you had to have a merchant account from a bank or financial institution to process 

credit card payments. But today there are enough options available that allow you to accept 

credit card payments even without a merchant account. 

Paypal is perhaps the best payment gateway and has no initial joining fees. Their service 

fees, per-transaction is very low and they allow you to accept payments from all over the 
world. In addition to Paypal some other good payment gateways are 2checkout, 

clickbank and paysystems. 

Payment options other than credit cards 

It is by no means necessary that all your customers will have credit cards. As a matter of 

fact many of your customers don't have credit cards, many don’t like to use credit cards, 

many have credit card phobias and the remaining may not wish to share their credit card 

information online. Under such a situation it would be best for you to provide alternate 

payment options. 

Internet checks 

Internet checks are as popular as credit cards when it comes to paying online. Internet 

checks are comparatively safer and are best if your customers are from international 

destinations. This technique would involve your customer's to make payments by an online 

blank check provided by an internet check service provider. This information is sent to the 

service provider for authorization. The merchant can also print the check on his printer 

immediately afterwards. Some good service providers who can offer you internet check 
services are paybycheck and cross-check. 

In addition to internet checks there are some other options of accepting online payments 

like money orders and electronic checks. But these methods are suitable only if your 

customers are from nearby locations. 

The best way to decide your payment options is analyzing your customer behaviors. You 

can also have online check boxes or feedback forms on your website to collect information 

about your customer's payment preferences and act accordingly. 

5. Promoting your online store 

No promotion equals to no sales. You can promote your store using online marketing 

strategies like search engine optimization, email marketing, banner advertisements and 

affiliate marketing among others. While promoting your business you got to make sure to 

stay clear of any kind of illegal methods like spamming, cloaking etc. Your promotion 

activities should create a positive awareness about your online store that leads to trust 

building. 

http://paypal.com/
http://2checkout.com/
http://clickbank.com/
http://paysystems.com/
http://paybycheck.com/
http://cross-check.com/
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6. Assuring your Customers 

The customer is the king and just as in any other type of business here again you need to 

give your customer what he wants. To do this you got to be sure of your customer’s 

preferences. Basically you need to address the following doubts that your customers are 

likely to have in their mind while buying online. 

a. Is my credit information safe? 

b. How will the products be delivered to me and how long will it take? 

c. Are their any additional costs associated with the item? 

d. What kind of guarantees come with the product? 

e. Are there any discounts if I purchase multiple goods? 

f. What kind of customer service does the online shop have? 

g. What happens in case the goods are damaged or of low quality? 

These questions in particular and many more questions in general can arise in the minds of 

your customers depending on the type of your products and your online store reputation. 

You can address these issues by providing valuable information in your FAQ section. 

Providing an online live chat on your website would be a great way to deal with your 

customer queries. There are many services that offer free online chat software programs; 
for instance boldchat. 

Even after all this is over there is no word like "remaining stagnant" in online marketing. 

You got to keep on moving and adapting yourself to newer technologies and better 

marketing techniques to stay ahead and abreast of all those pesky competitors. 

© Copyright Eugenia Bivines. Publishing information to help increase your bottom line by way of free resources. The E-Book 

Connection ebconn-@freeautobot.com tec-sub-@topica.com 

Ten Tips for Choosing a Good Domain Name (By Tim North) 

What makes a good domain name? Well, it's a subjective issue, of course, but here are ten 

tips to point you in the right direction. 

1. Good domain names are easily memorable and easily typed. Generally this means 

keeping them short. 
2. Hyphens should be avoided if possible. When I chose BetterWritingSkills as a domain 

name, I deliberately didn't include hyphens. I agree that it would have made it easier to 

read (Better-Writing-Skills.com), but the problem is that it is more difficult to say. If 

someone asked me for my web address and I said "better hyphen writing hyphen skills dot 

com" I certainly wouldn't expect them to remember it. 

The bottom line with hyphens is that most domains don't include them. So, when you tell 

someone your domain, they'll probably try typing it without any hyphens. 

3. Use a plural form if this seems more natural. If you're selling toy trains, I'd go with 

"toytrains.com" instead of "toytrain.com". 

http://www.boldchat.com/
http://pages.ivillage.com/qebbs/ebookconnection
http://pages.ivillage.com/qebbs/ebookconnection
mailto:ebconn-@freeautobot.com
mailto:tec-sub-@topica.com
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4. Domain name search programs can help you to choose variations on a name. One such 

program is "Mozzle Std 2.30" which you can download for free from this address: 
www.simtel.net/pub/pd/54228.html 

 

Programs like this are a great help when you're trying to think of a new domain name. 

(Mozzle's "Advanced Search" feature is particularly useful.) 

 

5. If you're marketing your products and services primarily to users in a single country (other 

than the US) then seriously consider using that country's top-level domain. 

 

For example, if you're retailing products primarily to New Zealanders then choose to end 

your domain with ".nz". In Australia, use ".au" etc. This will help to identify your site as a 

local one. 

 

On the other hand, if you're marketing your products or services globally (or if you're in 

the US), use ".com" as your top-level domain. 

 
6. Don't use words that are tough to spell. Similarly, don't use words that are spelled 

differently in some countries. For example, "ColorChart.com" may confuse those of us in 

the Antipodes who would probably expect "ColourChart.com". 

 

7. Ensure that there will be no trademark or other legal problems with the domain name you 

choose. 

 

8. Brand names (e.g. BarnesAndNoble.com) may be preferable to generic names such as 

"books.com". For many years, it was assumed that generic names were hugely valuable. 

(Indeed during the late 90s, some generic domain names were selling for millions of 

dollars.) 

 

These days, many analysts argue that a domain name that features your brand name is more 

important. For example, if you've invested time and effort building up your brand name 

(Toyota, for example) you'd be better of using Toyota as your domain name, rather than 

something generic like "GreatCars". 

 
9. Avoid domain names that are too similar to existing ones. Not only do you want avoid 

legal issues (tip 7), but you want your brand to be distinct from that of your competitors. 

 

10. Remember, you don't own your domain name. You're merely renting it for a specified 

period. Don't let your domain name expire, or your competitors may snatch it out from 

under you. 

I welcome any tips or comments you might have on this subject. Feel free to send them to me at info@scribe.com.au. 
Regards Tim North 

You'll find many more helpful tips like this in Tim North's much applauded range of e-books. All come with a money-back 

guarantee. www.scribe.com.au/ebooks.html 

 

http://www.simtel.net/pub/pd/54228.html
mailto:info@scribe.com.au
http://www.scribe.com.au/ebooks.html
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How to Build an E-Commerce Web Site (Copyright Herman Drost) 

You've got a brilliant idea for selling products online that's been festering in your mind for a 

long time. This means you need to build an ecommerce web site or online store as others 

would call it, but have no idea what is involved and how much it is going to cost you. 

This article will put your mind at ease as I will try to give you the necessary knowledge for 

creating, building and promoting your ecommerce store. 

Steps Involved in Building an E-Commerce Web Site: 

1. Do the necessary online research - you first need to see if your product is in demand. It's 

no point spending time and money building your ecommerce store only to find out no one 

is interested in your products. 

 

Enter the keywords or keyword phrases that visitors would use to find your web site in the 
Overture Suggestion Tool. 

 

This will give you a good indication of the number of people that regularly search for that 

term. If there are no search results, you may want to reconsider what you intend to sell or 

do more extensive research on other types of keywords that may match your products. 

 
2. Prepare your product information - if you organize your products ahead of time in an 

excel spreadsheet, it will make it much easier for you (or your web site designer) to add 

them to the ecommerce web site. 

Here are the columns to create in your spreadsheet: 

a. product categories and subcategories, i.e. horse supplies-horse boots 

b. product options, i.e. sizes, colors 

c. product ID number, i.e. SK105 

d. product description 

e. product image 

f. product price 

g. shipping calculations 

h. tax calculations 

 
3. Open a PayPal account - the PayPal shopping cart is one of the easiest payment solutions 

to integrate with your ecommerce web site. You won't have to bother with a merchant 

account, payment gateway or shopping cart and signing up for a PayPal account is free. 

PayPal integrates all these services automatically and just charges you a small processing 

fee for each purchase. You can accept both PayPal and credit card payments online. 

Customers don't even have to open a PayPal account to purchase products with their credit 

card. 

There is plenty of online documentation on how to set up your PayPal shopping cart should 

you get stuck. 

http://inventory.overture.com/d/searchinventory/suggestion
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4. Register a domain name - choose a name that is easy to spell and remember. This makes 

it easier for the customer to return to your online store without looking it up. You can 

register a domain name for around $9.00 at Godaddy.com. 

 
5. Select a web host company - here are some features to consider when choosing a web 

hosting company for your e-commerce web site: 

 web space 

 bandwidth 

 email accounts 

 autoresponders 

 site statistics 

 database (if needed) 

 fast customer service 

 reasonably priced 

6. Build your ecommerce web site - decide on how many pages you want on your site (this 

won't apply if you have a database driven site). Name the navigation links for the web pages 

according to the main product categories you are using. 

 

Here are some suggestions: 

 Homepage 

 Category 1 

 Category 2 

 Category 3 

 Category 4 

 Category 5 

 Category 6 

 Policies 

 About Us 

 Contact 

 
Some points to consider: 

• There should be a consistent theme and design running throughout your site, i.e. same 

header image and/or logo, slogan, navigation, copyright and colors. 

• The homepage should include a summary of what products your site has to offer. 

Customers can always delve deeper into your site for more information. 

• Add a paragraph of text at the top of each page (250-500 words) which includes the 

keywords you have researched for that product. This will attract potential visitors to find 

your site based on the keywords they insert in the search engines. 

• Include a contact form to build a contact list so you always keep in touch with your 

customers. 

• Include a policies page for shipping, refund and terms of service policies. 

 
7. Test your web site - after uploading your site files to your web host, thoroughly check your 

site by testing for these factors: 

 broken links 

 browser compatibility 

 screen resolution 

 html/xhtml validation 

 contact form works 

 site loading time 

 
8. Market your web site - you will not make any sales if you don't actively market your web 

site. The most important action you should do on a consistent basis to increase your 

presence in the search engines is to build your link popularity (number of links pointing to 

your site). Contact sites related to yours and exchange links with them. You should also 

submit your site to the main search engines and directories. 

 

Other methods of marketing include writing articles related to your site's material, 

advertising in e-zines and pay per click advertising. Be sure to include offline advertising 

by including your web site address on all your stationary. 
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Conclusion - building an e-commerce web site doesn't have to be a complicated task. By 

following the steps outlined above, you can quickly and easily set up your site and start selling 

your products. 

Herman Drost is a Certified Internet Webmaster (CIW) and owner of iSiteBuild.com Web Site Design, Web Hosting, Web 

Site Promotion Author of "Marketing Tips" newsletter. To subscribe, send an email to: subscribe@isitebuild.com and 

place "Subscribe me please" in the subject line. 

Separation of Layers of Webpage Code (By Stephen Bucaro) 

One thing that is almost a sure bet in webpage design is that eventually someone will be 

required to make changes to a webpage. In addition to the content (text, images, links, etc.) 

all webpages contain code that defines the structure of the webpage (html or xhtml), and most 

contain code that defines the presentation of the webpage (CSS) and the behavior of the 

webpage (JavaScript). You can dump all that code onto the page in a disorderly manner 

making future changes very difficult, or you can separate your code into functional layers, 

making future changes very easy. 

Behavior 

Presentation 

Structure 

Content 

The chart above shows the content as the bottom layer or foundation of a webpage. The 

content is the text, images, links and other information that go on the webpage. In large 

organizations the content is written by totally different individuals that those that design the 

layout of the webpage. The webpage designers use html or xhtml code to structure the 

webpage. Html code defines the headings, paragraphs, tables, and so on that control the 

layout of the webpage. In most cases (but not always) the html and content are together on 

the webpage. 

In the old days, html was used to define the presentation of the content on the webpage. For 

example the font, text color, and background color or image was defined by html tags. Many 

webpage designers and webpage development tools still use html tags for this purpose. 

However, most html tags that define presentation are deprecated. Deprecated means about 

the same thing as "obsolete", so don't count on future web browsers supporting those tags. 

Modern webpage designers use CSS (Cascading Style Sheets) to define these visual aspects 

of the webpage. CSS is also frequently used for structural purposes such as positioning. CSS 

allows the webpage designer to define the presentation in a separate layer than the content. 

This is accomplished by giving each html element a class attribute or an id attribute and then 

defining the font, color, border, background, and other visual elements of the html element 

in a style code block. 

The advantage of using a style code block as a separate layer from the content and html is that 

styles for a webpage or an entire website can be maintained in one area. For example a single 

style sheet can contain the styles for an entire website, and this style sheet can be linked to 

http://www.isitebuild.com/
http://www.isitebuild.com/
mailto:subscribe@isitebuild.com
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every webpage in the website. To change a style for every page in the website the webpage 

designer need only make a change to one style sheet. 

In the old days, webpages were static. Once the webpage was displayed by the web browser, 

what you see was what you get. But modern webpage programmers use JavaScript to give a 

webpage the ability to change without requiring an access of the web server. These changes 

or behaviors are usually programmed to be as a result of the user clicking or moving the 

mouse. An action or event can cause anything from content to change, to complex calculations 

to be performed on data the user entered into the webpage. JavaScript can even be used 

modify CSS properties, thus changing the presentation. 

In large organizations the webpage programming is performed by totally different 

individuals that those that design the layout of the webpage. To keep the webpage layout and 

content clean and organized, the JavaScript code is usually placed in a code block as a 

separate layer from the html and styles for a webpage. The advantage of using a JavaScript 

code block as a separate layer is that the JavaScript code can be maintained in one area. 

For example the JavaScript code can be placed in a separate file which can be linked to the 

webpage. The JavaScript code may contain functions that are used on several or all other 

webpages on the site. A single JavaScript page can contain the code library for an entire 

website, and this code page can be linked to every webpage in the website. To modify the 

code for a function used on every page in the website the webpage programmer need only 

make changes to one code page. 

Separation of layers means the content and html code that structure the webpage are in one 

page, the CSS code that defines the presentation is in a separate file that is linked to the html 

page, and JavaScript that that controls webpage behaviors is in a separate file that is linked to 

the html page. Eventually almost all webpages will require changes. Separation of layers of 

webpage code is one approach that makes future changes very easy. 

Creating an Effective Web Site (© 1998, by Peter Kent) 

Before you even consider creating a web site, there are quite a few issues you should think 

through. Here's a few to start off with... 

There's more to creating a great web site than taking your paper documents and throwing 

them on-line. Working in hypertext takes a little more thought and planning. By its very 

nature, hypertext works differently from paper documents; it's more of an active media, with 

readers choosing from a virtually unlimited range of directions. Furthermore, you have a 

number of choices and techniques available that are not available on paper: Should you link 

to other people's web sites? How many routes through your own web site should you provide? 

How many pictures should you use, at the risk of irritating people by providing slow 

downloads? 

In this article we're going to begin by looking at a few major issues in a design overview. In 

the following chapter we'll get a little closer and discuss some very specific design issues. 
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Two Schools of Thought 

There are a couple of schools of thought about what makes an effective web site. Here's what 

the first school seems to consider the essence of perfection in the world of the web: 

 Web sites must be "cool" 

 You need lots of pictures 

 Adding sound to your site can help make it more interesting 

 Adding animation to your site makes it more exciting 

 Your site must be in a state of constant change, or people won't come back 

What do these people think the web is? An entertainment system? Certainly many of them do 

believe that, and of course parts of the web are just that. If you're MTV or Nickelodeon, maybe 

you do need to have all these things: pictures, animation, sounds, constant change. But there's 

no rule that says ever web site must be "cool". 

Let's get back to the real world for an example. When I ship a package via FedEx or UPS, I can 

call the company to come and pick up the package. Now, when someone from FedEx or UPS 

comes to the door, do I expect a song and dance? Do I demand poetry or a joke? Of course 

not. So why do I need these things when I arrive at a web site? In most cases, I don't. 

I've said it a few times before, but I just have to say it again: 

The Internet is a giant jobs program for computer geeks 

Why are so many people telling you that your web site must be cool? Because creating a cool 

web site is really a lot of fun. I've used many of the tools required to do this sort of thing, and 

if you're of a geek frame of mind (as I freely admit I am now and then), this stuff really is 

entertaining. Hell, it's better than working! 

You get to express your artistic tendencies a little, even if a little is just how artistic you happen 

to be. You get to play with pretty pictures and the programs that create them, fool around with 

all sorts of neat software, connect a microphone to your computer and pretend to be a radio 

announcer, tweak this and tweak that. Playing with computers can really be fun: after all, why 

would I be writing this book rather than getting a real job? 

Let me give you an example. A while ago I watched a presentation given in Las Vegas at the 

National Association of Broadcasters convention. A young man (a Webmaster, as he called 

himself) who worked for a television station in California was showing his web site, and at one 

point he played some video of the funeral of David Packard of Hewlett-Packard. He'd put the 

video at his web site for visitors to view. His explanation? "Now people all over the world can 

feel like they were there." 

If I'd had the opportunity to talk with him, I would have asked two questions. First: So what? 

And second: How does this make money for your television station? Someone in Japan, for 

instance, could view this video; how nice. But does it help the company posting the video on 

the web? Not at all. 
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Your web site doesn't necessarily need "cool". Here's the other school of thought: 

 Web sites should be useful. 

 Web sites should be designed with a real purpose in mind, and the designers should make 

sure they fulfill that purpose. 

 Web sites should work quickly: don't keep your visitors waiting. 

 Web sites should be structured in such a manner that visitors can find what they need 

quickly and without fuss. 

So here's another of my little mottos to live by (or at least, to build web sites by): 

Forget Cool, Think Useful 

Am I saying there's no place on the Internet for pictures, sounds and animations, and all the 

other neat stuff? No, of course not. A few pictures here and there really can help a web site. 

Consider the purpose of the site. If that purpose includes entertaining people, then by all 

means add a little cool to the site. If not, don't worry about cool and think about how to make 

the site useful. 

By the way, perhaps by now you've visited the UPS site (http://www.ups.com); I've 

mentioned it a few times already. Is this site cool? No, not particularly. Is it useful? It's one of 

the most useful sites on the web, and it gets a lot of traffic. How many people visit the UPS site 

and think, "I'm not coming back here, this site's not cool enough?" Not many, I'll bet. 

Lead Your Visitors 

I know I've made a number of comments in this book about making the web site easier for the 

visitor, but after all, it is your web site, so you have to consider two conflicting needs: 

 You are trying to achieve something by bringing people to your web site. 

 The visitors are trying to achieve something by visiting your web site. 

The perfect web site, from your point of view, is the one that satisfies both desires: you get 

what you want, your visitors get what they want. Everyone's happy. Of course, this is a circular 

dynamic. If your visitors' needs are not met, they won't come back, so your needs won't be 

met. 

So when creating a web site, you must consider what you want to get and what you can give 

to people in order to get them to visit your site and use it in the way you want. 

For instance, you're planning to set up a site that attracts a lot of visitors so you can sell 

advertising. Your aims are simple: get lots of people to your site as often as possible and for 

as long a duration as possible. The site will focus on giving something to your visitors; 

whatever it takes to get them to come to your site and stay there. 

On the other hand, perhaps your aim is to set up a technical-support site, where customers 

can get information about your products so they're less likely to call your technical-support 

staff. In this case, you really want to get your customers in and out as quickly as possible; for 

http://www.ups.com/
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your sake and theirs. Yours, because it's less stress on the web server, and theirs, because 

they're trying to get a job done and not waste time on the web. 

Or maybe you're selling something. You want to get your prospective clients to your site, and 

sell them whatever it is you have. But sometimes in cases like this you run into conflict. You 

have to bring them to your site somehow; perhaps you offer them information or a discussion 

with other people who have similar interests, or a freebie of some kind; but while they're at 

your site, you don't want them just to take, you want them to give as well. 

So consider also how you are going to lead your visitors. They've come to get something from 

your site, but you want to make sure your needs are met too. I've said you should make things 

easy for them, and that's where the conflict lies; if it's too easy for them, they'll go directly to 

what they want, take it, and leave. Instead, you need to lead them to where you want them. So 

for instance, you don't take them straight to a page where they can take part in a discussion 

group. First you lead them through another page containing information that you want them 

to see about a product or service you are trying to sell. 

You don't take someone straight to a download page for demo software, you take them 

through a page that explains what's so great about the full version of the software. Now, you 

don't want to make this process obnoxious. Make it too difficult, and you'll drive away your 

visitors. And don't make it hard to navigate your site, either. Try to find a balance somewhere. 

Find the Web Awards 

I've already suggested that you travel around on the web looking for examples of good web 

sites. You can also get more specific help. You could, for instance, view web sites that are 

rated highly by various review services on the web. Try these sites to reach the rating and 

award sites: 

 The Best of the Best 

 Best of the Web 

 Web 500 

 Yahoo! - Best of the Web 

Unfortunately, viewing top-rated sites is not always a good way to find good sites. These sites 

are often rated on a "cool" scale, so many sites are listed because they're heavy on graphics 

or multimedia. 

Find Lousy Sites 

Another form of advice is to find lousy web sites, decide what you don't like about them, and 

promise yourself not to make the same mistakes. One of the best ways to find lousy sites is to 

visit the cybermalls. You'll find all sorts of amateurish rubbish with the following kinds of 

faults: 

 They don't tell you what they want you to do. 

 They don't have e-mail addresses. 

 They use horrible colors. 

http://www.top.monad.net/~seveus/
http://www.botw.org/
http://www.web500.com/categories/Links/links.htm
http://www.yahoo.com/Computers_and_Internet/Internet/World_Wide_Web/Best_of_the_Web/
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 They use ugly backgrounds. 

 They use ridiculous text and background contrast, making their text unreadable. 

 They contain spelling and grammar mistakes. 

A way to find awful web sites is by looking at one of the indexes of bad sites: 

 The Useless Pages 

 WWW Hall of Shame 

 Yahoo! - Not Really the Best 

Get Some Design Advice 

I want to tell you about the two most important sites on the World Wide Web. The first is Web 

Pages That Suck: Learn Good Design by Looking at Bad Design, by Vincent Flanders. I 

think this is important because it's such a wonderful way to learn about lousy web-site design. 

And once you've learned lousy web site-design, you can avoid it. 

The other site that I consider one of the two most important sites on the web is the Doctor 

HTML site. I think this is important because, well, because Vincent told me it is. And it is, 

indeed, a very useful little site. All you need to do is to enter a web page's URL, your web page 

or one you are interested in learning about, make a few selections, and Doctor HTML will 

analyze the page. 

It will tell you how large the image files are, how long they'll take to transfer, whether you've 

made mistakes in your HTML tags and whether there are broken links, and will check for 

spelling mistakes. It will even suggest ways in which you can improve your tags to make the 

page work better. 

Finally, there are other sites providing useful information about web design. For instance, the 

Resources on Web Style page is very handy, containing links to around 20 advice sites. 
There's a good article in WebReview, too, User Test Your Web Site. 

Finish Before You Publicize 

It's a good idea not to get started too soon. Don't set up a sparse main page, then immediately 

begin publicizing the site. Instead, make sure you've got something worth visiting. Otherwise 

people will visit your site and leave immediately, perhaps never to return. 

Web sites are never completely finished, though. There's always something to add or 

something to tweak, so don't feel that your site must be completely perfect before you begin 

getting the word out. You may want a few "Coming Soon" signs here and there, and perhaps 

links to pages that explain a new feature you'll be adding soon. If you plan to add some 

features that you believe people will really want to see, it's a good idea to let them know you'll 

be adding those features soon. If it's a major feature, you may even want to add a feedback 

form to collect peoples' e-mail addresses you can let them know when you've added the 

feature. 

© 1998 - 2000, Peter Kent, all rights reserved. The above article is a compilation of excerpts from Chapter 10 of Peter Kent's 

excellent book, Poor Richard's Web Site: Geek-Free, Commonsense Advice on Building a Low-Cost Web Site, 

http://www.go2net.com/internet/useless/
http://www.rt66.com/smcinnis/new/hos/index.html
http://www.yahoo.com/Computers_and_Internet/Internet/World_Wide_Web/Best_of_the_Web/Not_Really_the_Best/
http://www.webpagesthatsuck.com/
http://www.webpagesthatsuck.com/
http://www2.imagiware.com/RxHTML/
http://www2.imagiware.com/RxHTML/
http://webreview.com/97/04/25/usability/
http://www.amazon.com/exec/obidos/ASIN/0966103289/theentrepreneuri
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a recommended reading at http://www.amazon.com. This article (like the book!) is full of useful links and honest 

advice...enjoy! For reprint permission contact Peter Kent at pkent@topfloor.com 

DHTML or Flash? (By Riaan Pieterse) 

The last five years has seen an exponential growth in the use of shockwave and flash 

animations in creating websites. The old tried and trusted techniques such as D/HTML are 

slowly moving over to make room for this newer multimedia delivery vehicle. 

Scripting, such as JavaScript, is viewed with disdain by some and ignored by others. Yet the 

people who advocate the use of flash/shockwave in creating multimedia-rich sites are not 

asking the right question: Is all that glitters gold? 

An important facet of flash / shockwave glossed over by most people is that these 

technologies are a packaged scripting environment: In other words - most of what you can do 

in flash, you can do in DHTML with a little effort. 

A question that pops up at this stage is: Why would I want to go through all of that? The answer 

is simple and is illustrated by way of practical example. 

Pick a topic - any topic - and type the relevant search keywords into your favorite search 

engine. Now try to find a flash site under the first thirty results. You will be surprised to find 

that this "silver bullet" of web design does not even feature. 

The majority of search engines do not support the indexing of shockwave / flash sites - this 

can have a detrimental effect on your Internet business if you rely on search engine traffic to 

generate revenue. Remember one thing: Content is king and the only recognized content is 

in HTML pages. 

Bells and Whistles: Where, When and What 

Deploying rich multimedia sites are becoming more and more a design requirement. 

However, the objective of your site should be the determining factor between using D/HTML 

or Flash for multimedia content. Exposure and the generation of revenue solidly discounts the 

use of Flash as the major site component - search placement is too important to sacrifice for a 

simple thing such shiny buttons. D/HTML provides an attractive alternative to ensuring that 

your site is indexed properly by search engines. 

However, Flash should not be put out to pasture based on this: Limited Flash content can still 

be an asset on your Internet presence if used judiciously. Corporate Intranets are another 

matter entirely: Flash provides the perfect delivery vehicle for rich business applications, 

where DHTML would be more of a liability than an asset - e.g. training material, presentations 

and etcetera. 

In conclusion, the objective of a site should determine which of the two technologies is the 

preferred medium for multimedia delivery. 

http://www.amazon.com/exec/obidos/ASIN/0814479189/theentrepreneuri
mailto:pkent@topfloor.com
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Riaan Pieterse is the CEO and founder of Kerberos Internet Services CC, South Africa. Having spent a number of years 

conducting various consulting assignments in the Far East, Middle East, Africa and Europe to businesses and governments alike, 

Riaan has a solid understanding of the business and technology issues in today's market. For more information visit 

www.kerberosdev.net 

http://www.kerberosdev.net/
http://www.kerberosdev.net/

